






WHAT wILL YOU GET OUT OF THIS SECTION?
You will have �rst contact with the topic of climate change and the science behind it. You will 
get a video introduction to the climate heroes experience proposed in this guide. You will 
take time to re�ect on where you stand with regard to climate change, on your role in the 
bigger picture and on what drives you to become active.

FOOD FOR “CLIMATE THOUGHT”: 
wE ARE ALL CONNECTED 

You are about to embark on a journey that 
takes you from reconnecting with the science 
regarding climate change to the everyday 
actions you can take to improve the situation. 

To put things into context, scientists consider 
that the main causes of extreme climate change 
are human activities. The average global 
temperature has warmed by over 1ºC since 
pre-industrial times. Most of the global warming 
occurred since 1970, with the past three 

decades being warmer than any preceding 
decade since records began in 1850. 

Climate change already has visible e�ects on the 
environment and it a�ects all regions around 
the world. Polar ice is melting and the sea level 
is rising. Extreme weather events are becoming 
more common: some regions are experiencing 
increased precipitation, which can lead to 
�oods, other regions are experiencing more 
extreme heat waves and droughts and so on. 
These extreme weather events are expected to 
intensify in the coming decades.

This time period when the impacts of human 
activities on nature have become visible has 
been called, in certain scienti�c circles, the 
Anthropocene - the “age of man”, a new 
geological era. As we, both me and you, are 
people taking part in today’s society, we 
are part of the problem. But also part of the 
solution. 

This is the exact reason why this guide exists. 
And, we can bet that this is also the reason why 
you are here. So brace yourself and let’s get 
started!

GETTING STARTED 
VIDEO

WELCOMEGETTING 
STARTED







CLIMATE 
CHANGE

WHAT wILL YOU GET OUT OF THIS SECTION?
You will have a bird’s-eye view on the e�ects (or “symptoms” ) of climate change, followed 
by a dive into its root causes. Along the way, you will get acquainted with Mr. Carbon. Lastly 
you will start to think and act like someone who is solution-oriented.

FOOD FOR “CLIMATE THOUGHT”: 
wHY BOTHER ABOUT 
CLIMATE CHANGE?

We have started to notice the “symptoms” 
of climate change and how they threaten 
the wellbeing of the entire biosphere1 and, 
implicitly, of mankind. 

Ice is melting, both mountain glaciers and 
polar ice shields. The Arctic Ocean could 
become ice free in summer before 2050.

Sea levels are rising, by more than 3mm per 
year. Rising water temperature combined with 
higher CO2 concentrations (oceans absorb huge 
amounts of CO2) turn the ocean more acidic.

Extreme weather phenomena are 
becoming more frequent: hurricanes, heavy 
rains (that can lead to �oods), droughts and 
heat waves (increasing the risk of wild�res, lost 
crops, drinking water shortages).

Rain and snowfall patterns are changing, 
some regions are becoming wetter and others 

drier and more vulnerable to droughts. The 
frost-free season is also getting longer.

Ecosystems are changing and wildlife is at 
risk. Climate change happens too fast for many 
plants and animals (including us humans) to 
adapt. Some species are moving to new places 
(like going further north), while others cannot 
a�ord to do that (polar bears, tigers, etc.). On 
the other hand, there are species which thrive 
(mosquitoes, ticks, jelly�sh, crop pests, etc.) but at 
the cost of others. For example, bark beetles have 
devastated millions of acres of forests in the U.S.

TRAIN YOUR “CLIMATE 
SCIENCE MUSCLES’’:

Individual practice idea: 
How are people a�ected by climate change? 
How do droughts, rising sea levels, or the 
migration of certain animals in�uence the lives of 
people in those areas? Write at least 10 speci�c 
examples, two for each of the “symptoms”.

Group practice idea:
Brainstorm with your group on 10 impacts that 
climate change has on people’s lives. 

1 Biosphere is the part of the Earth’s crust, waters, and atmosphere that supports life. 











POLICY 
ACTION

WHAT wILL YOU GET OUT OF THIS SECTION?
You will get an overview of the policies supporting the �ght against climate change. You will 
learn the steps needed to change a policy (and what an “advocacy strategy’’ is). And you will 
hopefully feel inspired to act in order to change “the rules of the game”.

FOOD FOR “CLIMATE POLICY 
THOUGHT”: wHICH POLICIES 
HELP MITIGATE CLIMATE 
CHANGE? 

At the global level
The Paris Agreement (signed in 2015) is 
an international treaty with the long-term 
goal to keep the increase in global average 
temperature below 2 °C. In order for the 
agreement to enter into force, at least 55 
countries representing at least 55% of global 

emissions had to ratify it. Signatory countries 
agreed to reduce greenhouse gas emissions and 
achieve a climate neutral world by 2050. 

The Paris Agreement marks the beginning of a 
shift towards a low-carbon world.

In Europe
The European Green Deal aims to make 
Europe the �rst climate neutral continent by 
2050 and reduce greenhouse gas emissions for 
2030 by 50% compared with 1990 levels, by : 

��z decarbonizing the energy sector and 
increase the share of renewable energy;

��z improving buildings’ energy e�ciency; 

��z developing cleaner and cheaper forms of 
private and public transport; 

��z developing environmentally-friendly 
technologies and innovating in 
technology etc.

The European Recovery and Resilience
Facility plan was intended to support countries 
to recover after the COVID-19 outbreak. It 
continues and funds only projects that meet 
certain green criteria. 25% of all funding goes to 
climate change mitigation.

POLICY ACTION  
VIDEO 









STORY-
TELLING

WHAT wILL YOU GET 
OUT OF THIS SECTION?

You will discover the blueprint of a captivating 
story and how to create a short �lm out of it, 
in order to inspire climate action.

FOOD FOR “CLIMATE THOUGHT”: 
STORIES THAT TOUCH HEARTS 
AND MOVE PEOPLE 

People have a variety of opinions about climate 
change. Regardless of who you communicate 
with, allies or opponents, a good story will help 
you express your own opinion and (re)kindle the 
emotions that fuel climate action.

The most universally used blueprint for a story, 
across continents and centuries, is the one 
described in the Hero’s Journey and it contains: 

��z A character (the hero)
��z A problem

��z A con�ict (and an opponent, the “antihero”)
��z A challenge
��z The �x for the initial problem 
(or an even bigger problem)

Watch this video to dive into the steps of the 
Hero’s journey and how you can adapt them 
for your Climate story. 

STORYTELLING 
VIDEO

TRAIN YOUR “CLIMATE 
STORYTELLING MUSCLES’’:

Individual practice ideas: 
Look around the room and see what objects tell 
a story about climate change. Choose one object 
as the hero of your story. What problem does 
this hero face? How does he solve it? How is he 
transformed along this journey?

Your next challenge is to share your story with 3 
di�erent people and bring climate change closer 
to their hearts and minds.

Group practice idea: 
After forming teams, ask them to look around 
for objects that tell a story about climate 
change and choose one. You might already 
have a few objects prepared, such as: an empty 
glass, a �shing net, a yarn, a branch, a plastic 
bag, a cardboard box… 

Each team creates their own climate story using 
their object as a hero and making sure they go 
through the stages of the Hero’s journey. Then 
they share their creations in a “storytellers’ circle”.

After you have created your story, allow it to spread 
its wings and �y. Share it! The more people it 
touches, the more powerful your story becomes. 

After you have created your story, allow it to 
spread its wings and �y. Share it! The more 
people it touches, the more powerful your story 
becomes.







GETTING 
ACTIVE

WHAT wILL YOU GET OUT OF THIS SECTION?
If you have a burning environmental issue in your community, you will get guidance on how to 
plan and run an initiative to solve it. While working on your initiative, you will feel empowered 
and you will most probably get a taste for more civic actions ;-) 

FOOD FOR “THOUGHT” 
ON “CLIMATE INITIATIVES”: 

What are climate initiatives?
Initiatives are a set of concrete actions which 
result in speci�c changes in your reality. Their 
goal is to solve a real problem. They are best 
done in a team. 

How to implement climate initiatives?
Initiatives, just like �lms, require 1) 
preparation and planning, 2) implementation 
and 3) follow-up activities. Before getting 

Climate initiative checklist 
Preparation & planning

√� What is the problem you want to tackle? 
In which geographic area?

√� Who is a�ected and how?

√� What are the causes of this problem? What 
is the goal of your initiative? Just as a gardener 
pulls the weeds out of the ground, your initiative 
will be the most e�ective if you work on the root 
causes of that problem. Choose one cause and 
write down how things will look like once this cause 
is eliminated. This will actually de�ne the goal of 
your initiative. This is how a goal could sound like: 
Students bike to school in order to minimize the 
pollution caused by commuting by car. 

√� What will you do, by when? Look up “SMART 
objectives”, they can help you have a clear 
idea of what you actually want to do.

√� What resources do you need - people, 
materials, equipment, contacts etc ? Do you 
already have access to them or will you need 
support to get them?

√� If you need �nancial support, will you want 
to reach out to sponsors or organize a 
fundraising event?

GETTING ACTIVE
VIDEO

started, checkout this Initiative Checklist that 
we have prepared for you. 







CLOSING 

life environmental problems. This has been 
quite a journey!

Now take a moment, in the light of all you 
have covered in this guide to recognize your 
strengths. Each of us has many skills we can 
use to help the planet.

What next?
How will all this knowledge carry further in 
your personal life? It will be visible in what 
you do. And what you do is determined by 
your decisions. Each person makes around 
35,000 decisions in one day! Each decision, 
of course, carries some consequences. What 

decisions did you make today? Did any of those 
decisions directly or indirectly contribute to 
climate change? How can you �ne-tune those 
decisions and make small adjustments so that 
their impact is positive?

The future is now and it begins with each and 
every one of us, being part of the solution in a 
way that we use our skills and interests.

TRAIN YOUR 
“CLIMATE MUSCLES’’:  

Individual practice idea:
Re�ect on what has changed since you started 
the journey with this guide. How has the way 
you see yourself changed? How about the way 
you perceive the topic of climate change and 
how you can actually make a di�erence?

Group practice idea: 
This exercise will help your group visualise 
the ever changing state of the planet. It is 
a calming, backward and forward looking 
exercise which will help participants see 

WHAT wILL YOU GET OUT OF THIS SECTION?
You will wrap up the climate hero journey. You will re�ect and celebrate. You will acknowledge 
that this is not the end, but merely the beginning of a new greener and more meaningful 
chapter in your life. 

FOOD FOR “CLIMATE THOUGHT”: 

Well done! You are at the �nal stage of the 
journey towards becoming a climate hero!

Look how far you’ve come
By now you understand the causes and e�ects 
of climate change. You feel more con�dent to 
engage with decision-makers and change the 
rules of the game by in�uencing the policies 
related to climate change. You can touch 
people’s hearts by sharing with them your 
story or your �lm about climate change. And 
you can act in a very concrete way to solve real-
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